KEY FINDINGS

The "Women for Media — Take the Next Steps’ report includes findings from two
data sets: Big Picture, and Top Billing. The following key findings illustrate results
from both data sets.

The 2021 TAKEN TO COLLECTING DATA:
Women For Media Report

is a snapshot of Australia’s @

media landscape, taken from

analysing articles published BIG PICTURE:

every day of May 2021. Analysis of over 57,000 online stories
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‘B
U0 TOP BILLING:
E ‘ Analysis of nearly 4000 stories on page one

of the print edition and in the top spot on the
publication’s home page

We want to hear you roar.

SOURCES, AND JOURNALIST'S GENDER

Women are quoted much ... and they are much less likely
less frequently than men. to be quoted in articles written
by men.
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Female journalists Male journalists
50% 37%

of quotes are ) )
of their stories of their stories

attributed to women.
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GENDER & STORY TOPIC x

What women write about is ... and what men write about
gendered. is gendered, too.
‘WOMEN'S TOPICS’ ‘MEN’S TOPICS’
Female journalists wrote: Male journalists wrote:
!+ YT __ @
53% 44% 65% 87%
of articles on of articles on of articles on of articles on
Health Arts Politics Sport
+ Entertainment
Data set: 'Big Picture’ @ Data set: 'Big Picture’ @

if you don’t reflect them

OPINION THE WORKFORCE

opinion about everything. are failing to reach
gender-parity.
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GENDER OF AUTHOR

Men accounted for the first Women provided only a
byline of article in quarter of quotes identified

, while in stories about either the
women had first byline in Federal Budget or COVID-19.

L &

COVID-19: 27% Federal Budget: 26%

Data set: 'Big Picture’ @

Data set: 'Big Picture’
The vast majority of stories in our Big Picture data set had ﬁ
only one byline (and we counted the first byline only).

'What's the lived experience that you bring?’

Publications with . .
. Publications with the
the fewest stories by by

women journalists: . .
women journalists:

%  The Australi
B . 31% € Ausiralian Eb - The Daily Telegraph
4 . 30% dailytelegraph.com.au B - The Courier-Mail
- 9 fr. -
4 . 28%  air.com 4 - SMH.com.au
% The Herald S 2
B . 27% = Plermle i « - nine.com.au
= . 26% Australian .
Financial Review : A - themercury.com.au

*The Saturday Paper and Crikey samples
were too small for inclusion

1, Is

Data set: 'Top Billing’ -'Ei Data set: 'Top Billing’ ‘Ei

KEY FINDINGS FROM
THE 20271 WOMEN FOR MEDIA REPORT: ‘TAKE THE NEXT STEPS’


http://dailytelegraph.com.au
http://afr.com
http://SMH.com.au
http://news.com.au
http://themercury.com.au

