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EXECUTIVE SUMMARY

Going on the 
record

In the lead up to International Women’s Day on March 8, we will likely
see and hear plenty of women’s perspectives in the news. But that will
be an exception, rather than the norm.

Research from around the world, including Australia, has consistently
shown that news coverage is dominated by the voices of men. About
70% of people quoted, heard, and seen in the news are men.

Some argue this is because women are less willing to do media
interviews than men, but we don’t really know. There is very little
research about the attitudes of ‘sources’ or ‘talents’ who are approached
by journalists to provide news interviews.

This project is a first step to fill this gap and give us a better
understanding of the motivations and barriers that influence women’s
and men’s media engagement.

We surveyed more than 200 Australian adults. Some were subject
experts. Others were spokespeople for organisations or communities.
We asked them about their willingness to speak to the news media and
what may influence that decision. We also asked open-ended questions
about what makes for a positive or negative interview.

At a time when journalists are facing backlash for what is perceived as
aggressive interviewing techniques and so-called ‘gotcha questions’,
this kind of rare feedback about the interview experience is particularly
valuable.

The findings we outline here are generally encouraging, both for
journalists and those who go ‘on the record’ with the news media, or
who have the potential to do so.

Significantly, and in line with other research, our findings suggest that
the interview experience, overall, is positive. But there are certain
common factors that can put people off or act as barriers to
engagement.

From this feedback, we outline approaches and strategies which are
likely to encourage prospective sources – women and men – to agree
to an interview request and provide guidance about best practice in
interviewing.

This research refutes the argument that women are less likely than men
to agree to an interview request, but it does highlight some notable
gender differences in experiences and attitudes.
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KEY FINDINGS

A very high proportion of the survey participants were 
willing to give news interviews. Women were just as 
willing as men to agree to an interview request. 

More than 80% of participants reported that their 
overall experience of giving news interviews had been 
positive. 

Only 6% reported a negative overall experience.

More than 50% of those surveyed said they were not 
nervous about giving news interviews. 

But women were more likely to be nervous about doing 
an interview. And they reported lower levels of 
confidence than men. Only 5% of women were ‘very 
confident’, compared to 20% of men.

Women were more likely than men to refuse an 
interview request based on lack of specific expertise, 
concerns about their appearance and concerns about 
online harassment.

More than one-third of the people surveyed (38%) had 
experienced online trolling in response to appearing in 
the news. Women were more likely to receive sexist 
abuse.
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220 people completed our online survey. 

64% identified as women.

The mean age was          .

Most participants (69%) had media experience.

75% were born in Australia.

Top 5 countries for those not born in Australia: UK, US, 
New Zealand, Canada, Malaysia.

Most participants (83%) had a bachelor’s degree or 
higher.

The top 3 sectors participants worked in: private sector, 
university sector, non-government organisations.

WHO TOOK PART?
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Expertise in our survey sample:
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BACKGROUND
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The under-representation of women in news coverage has been
confirmed in numerous major quantitative studies. The largest
and longest running of these, the Global Media Monitoring
Project, has analysed gender in news coverage from around the
world every five years since 1995. The most recent GMMP, in
2020, found that women made up just 26% of sources in
newspapers, 26% of television news sources, 23% of radio news
sources and 28% of online news sources. Across Australian
news media, women made up 32% of news sources, compared
to men at 68%.

Women were more likely to provide personal experience than to
be included as experts, the GMMP found. And certain women
were particularly marginalised: older women, women of colour,
women with disabilities.

While we did see some improvements in Australia, overall,
women were the main focus of just 6% of stories in traditional
media and 9% in online news sites across news from around the
world. According to the GMMP authors, progress is ‘glacial’ and
if we continue this way, it will take 67 years to close the gender
gap in traditional media.

The GMMP data aligns with Australian-specific research from
the Women for Media Report 2021. The analysis of 60,000 news
articles published in May 2021 found that 31% of quotes were
attributed to women. Men were overrepresented in every
category of news. Male voices were particularly dominant in
sports coverage, comprising 84% of sources, in business (76%)
and in science (75%). More recent Australian research by
Women in Media reported that men made up 70 per cent of
sources from a sample of more than 18,000 news reports from
July 2022.

The impact and repercussions of this gender imbalance in news
should not be underestimated, according to the GMMP (2015)
report which argues: “…the media – as both powerful institutions
and power-defining mechanisms – are fundamental to the ways in
which women’s status and gender inequalities are reflected,
understood and potentially changed.”

  

  

https://waccglobal.org/our-work/global-media-monitoring-project-gmmp/
https://whomakesthenews.org/gmmp-2020-final-reports/
https://www.wlia.org.au/women-for-media-2021
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwomeninmedia.com.au%2Fwp-content%2Fuploads%2F2023%2F02%2FWomen-in-Media-Gender-Scorecard_01.02.23_final.pdf&data=05%7C01%7CEmmaline.Monteith%40anu.edu.au%7Cec3e4db64c144ad4cdf308db0e5d0845%7Ce37d725cab5c46249ae5f0533e486437%7C0%7C0%7C638119565559794805%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=%2F7XjF2%2B9MkPX9VRE2Zgud8jbna9tdUmdpBUQ3HAuSGM%3D&reserved=0
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Inclusion in the news media is sought after for its perceived
promotional value, but also, because news media attention
signals importance and authority. As leading UK researcher
Karen Ross says: “Who is invited to speak as commentators on and
in the news says crucially important things about who “counts” in
society, whose voices have legitimacy and status.”

To date, most of the research has focused on the numbers. This
study, and previous research by lead author Associate Professor
Kathryn Shine, aimed to get a better sense of why this gender
imbalance is occurring. What are the factors at play, from the
perspective of existing or potential interviewees? 

Our survey research builds on and confirms the findings of the
previous study, which involved interviews with 30 female
academics about their attitudes towards engaging with the news
media. Almost all the women interviewed were willing to give
news interviews, but they did identify some deterrents. This
included lack of confidence, a reluctance to appear on camera,
and a lack of understanding about how the news media operates. 

Another factor to emerge from both the interview and survey
research was concern about online harassment. This aligns with
other research that suggests experts, particularly from certain
areas such as science, are experiencing online abuse in response
to being quoted in the news. 

While being interviewed was generally perceived to be positive
and beneficial, there can be other consequences to ‘going on the
record’ which journalists and editors increasingly need to
consider.

 

 

https://journals.sagepub.com/doi/abs/10.1177/14648849211007038
https://www.nature.com/articles/d41586-021-02741-x


EXPERIENCES AND ATTITUDES

How participants described their 
overall experience of being 
interviewed: “I've had a really positive 

experience with news 
media, which is not 

something I would have 
expected as someone 

who is actually quite shy 
and introverted.” 
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What influences a person's interest in doing an interview?

The reputation of 
the media outlet and
the reputation of the 
journalist were the 
biggest influences 
on a person's 
interest in doing an 
interview.

- Female university expert



“99% of my media experiences have been positive and 
very rewarding.” 

 
 

EXPERIENCES AND ATTITUDES

GOING ON THE 
RECORD

9

A high proportion of participants were willing to give news media 
interviews. There were no significant differences between men and 

women in terms of willingness to give interviews.
 

- Male community spokesperson



“To give others confidence (women mostly) that if I can do it, 
anyone can!”

 
 

“I mostly did media during COVID, so increasing community 
understanding, providing reassurance, correcting misconceptions, 

reducing stigma.”
 
 

“To influence public understanding and political discussion around 
my topic of expertise”  
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Women were more likely to be motivated by community engagement, 
wanting to promote their work, and equal representation considerations.

What motivates people to give interviews?

- Female private sector expert

- Female public sector expert

- Male university manager
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BARRIERS

Women were more likely to refuse an interview due to appearance 
concerns, concern about the potential for online harassment, and when 

they feel that they lack specific experience. 
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What are the barriers to giving interviews?

“I’d prefer not to do TV of any kind. I’m not body confident.”
 
 

“I've actively avoided interviews that I think would attract 
negative attention online. I'm very firm with journalists who 
seem to want to twist a quote to fit a spicier agenda than I'm 

willing to go along with.” 
 
 

- Female private sector expert

- Female university expert
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Women reported significantly lower confidence than men. 

13% of women were not confident, compared to 7% 
of men. Only 5% of women were very confident, 

compared to 20% of men.
 
 

 

On average, respondents 
reported low-to-moderate levels 
of nervousness, reflected by an 
average score of 3.5 on a 7-point 
scale from 1 (not at all) to 7 
(extremely). 

Women reported greater 
nervousness than men. 18.7% of 
women were highly nervous 
compared to 6.6% of men.

 

Women who were inexperienced at giving interviews were more 
likely to feel nervous, whereas men were unlikely to feel nervous 

regardless of having previous interview experience.
 

“I should be able to do interviews without worrying, as I've been an 
academic for 25 years, taught over 10,000 students and supervised 
more than 50 postgraduate research theses…I know a lot but simply 

don’t have confidence fronting media.”
 
 

- Female university and private sector expert



ONLINE HARASSMENT

“I've had comments about my appearance sent to my colleagues 
and boss. In one instance, a member of the public emailed most 
of my organisation including my CEO with a complaint about the 
size of my boobs. The challenge is I've had comments for being 

too frumpy and too provocative. It feels like I can't win 
sometimes. I wish the people sending these comments focused 

more on what I was saying than what I was wearing.” 
 
 

“I receive death threats. People have pretended to be me online. 
I’ve had horrible photos photoshopped and reported to be of me. 

They make fun of my appearance and question my expertise.” 
 
 

“Following public interviews, I have had my DMs on Twitter 
flooded and received emails with content meant to degrade and 

humiliate me." 
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38% of participants had experienced trolling in 
response to a media interview. Men and women 
were both targeted: 36% of women and 42% of 

men in our sample.
 

But women were more likely to receive sexist abuse:

- Female non-government professional

- Female non-government manager

- Female university expert
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Training was linked to greater confidence.

About 68% of participants had completed some media training.

 Doing practice interviews and getting feedback.
 Practice being on-camera and developing 
presentation skills.
 Learning how to be succinct and stay on- 
message.
 Developing a better understanding of how the 
media works and what journalists are looking for.
 Learning how to deal with tough questions.

What was most beneficial 
about media training?

“Mock interviews in a mock TV or radio studio should 
be mandatory in any training.” 

 

64% of 
women had 
completed 

media 
training.

74% of men 
had 

completed 
media 

training.

- Male university expert



Be clear about what you are seeking from the 
source, and why you want to speak to them.

Demonstrate that you've done your research.

Provide a quick run through of what to expect.

Be courteous and flexible regarding timing.

Provide a few questions beforehand.
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HOW TO GET A ‘YES’ TO AN INTERVIEW 
REQUEST
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“Demonstrate they have some understanding of my area of 
expertise/ concern. Be clear about intent and expectations.”

 
 

“Be open and honest about the objective of the interview, likely 
topics to be addressed and style/type of questions to be asked.” 

 
 

- Female private sector expert

- Male private sector manager



“When you have a disability that doesn't articulate the 
message they are trying to, they are sometimes very rude.” 

 
 

“When I spend a lot of time preparing and talking to the 
journalist, but they don't quote me or they only throw in 

one short line. And then worse, when the 
article/piece/segment is clearly pretty much all grounded 

in everything I said.” 
 
 
 

A rude or abrupt approach.

Feeling rushed.

Having an opinion or angle forced on them.

Being interrupted.

Time wasting.

Inflexibility.

 Disinterest.

Being misquoted or misrepresented.
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What puts people off?
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- Female university expert

- Male private sector manager



 Clear communication and expectations.
 No 'gotcha' moments.
 Mutual respect.
 Enthusiasm.
 A relaxed approach.
 Genuine interest and open-mindedness from the 
journalist.
 Understanding of, and respect for, the source's 
cultural, religious and personal values.
Fair and accurate reporting.
 Some follow up or feedback. 

 
 

“A journalist or media professional who is organised and clear 
about how long it will take and what they would like to 

discuss with you; a friendly, engaged demeanour and body 
language; thoughtful, intelligent, researched questions; when 
they ask if there's anything else we haven't touched on that I 

think is important- I love this question.” 
 
 

“The interviewer probes your views and draws out implications 
you might not have considered, but they do it in a respectful 

and not antagonistic way. An interviewer respecting when you 
say you have reached the limit of your expertise on a topic.”  
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What makes for a good interview?
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- Female university expert

- Male private sector researcher



 
“The media is both a positive platform to 

convey information as well as an awful tool to 
reinforce injustices and prejudice in its 
representation and or it’s silence. Need 

vigilance in training journalists to value ethics 
and seek truth.” 

 
 

“The news media is an essential part of a 
functioning society, and I will always (and often 
do within my company) defend the right of real 
journalists and legitimate news outlets to do 

their jobs, even if the story is negative or 
inconvenient.” 

 
 

“Media outlets need to be better about 
protecting experts from abuse.” 

 
 
 
 
 
 
 
 

- Female private sector expert

- Male private sector manager

- Female university expert
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We would like to thank our survey participants for their time 
and acknowledge the various organisations that helped to 
promote this research including the ABC, Media Diversity 

Australia, Women in Media, the Judith Neilson Institute and 
The Women’s Leadership Institute of Australia.

 
This report was researched and written on Wadjuk Noongar 

and Ngunnawal and Ngambri land. Sovereignty over this 
land was never ceded. We wish to pay our respects to elders 

past and present.



NOTES ON METHODOLOGY 
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This project is a collaboration between researchers at Curtin 
University and the Global Institute for Women’s Leadership at 
the Australian National University. The online survey was 
devised with input from staff from the Australian Broadcasting 
Corporation. The survey was restricted to Australians aged over 
18 years. It was targeted at people who speak to the news media 
as part of their job or have the potential to do so. Participants 
were recruited mostly via social media. All responses were 
anonymous. For some questions, participants were asked to 
indicate their response using a seven-point scale (e.g., 1 = 
strongly disagree, 7 = strongly agree). Other questions were 
open-ended. To view the survey questions, please click on this 
link. Curtin University’s Human Research Ethics Committee 
approved this study.

Although we recorded gender in an inclusive way that included 
options outside of the gender binary, the numbers of individuals 
who identified outside the binary were very small and therefore 
the data is presented as binary for simplicity and anonymity.

We recognise that the experiences within gender are as varied 
as the experience between genders and recommend that future 
research examines these questions in a more intersectional way.

https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fosf.io%2F9ajef%2F%3Fview_only%3D5cf8c0d203a94380a464dd63ad4b0c6d&data=05%7C01%7CEmmaline.Monteith%40anu.edu.au%7C072c74d51c734fa25ef808db081d64ca%7Ce37d725cab5c46249ae5f0533e486437%7C0%7C0%7C638112694557437252%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=wGYcQ1r18OHHhaYqlXJQPXtem7KPObxHPstaATWc5PY%3D&reserved=0

